549

of retailers offer secure
guest Wi-Fi.!

51%

of retailers are keen to

invest in technologies to
increase customer
touch points.2

562%

of all transactions will be
completed via mobile point
of sale, self-checkout

at a terminal or on
mobile devices.?

of retailers expect to
recognize customers
with technology.*

$689:

in store sales due to
smartphone interaction
by 2016.°

718%

of shoppers surveyed,
say they are interested in
in-store Wi-Fi for
shopping-related

activities.® of smartphone shopper

use their phones
in store.’

Shoppers who
use their mobile
phones in store for
help spend

25% more

in store.®

58%

of shoppers believed that
store associates using
handheld mobile computer
enhanced their shopping
experience.”

HOW
ZEBRA HELPS

Zebra wireless gives you valuable intelligence from
the anonymous data it gathers — and you have dedicated
apps to help deliver great service and customer experiences.

3 x faster - .
to rollout with zero-touch

provisioning and 90-second TN
installations

24x7

Best in class security n

100% intelligence =

at the edge inside each AP %
fi%‘

Buﬂt-ln location
technology

 Visualize & ID security threats

« See how to maximize
staff productivity

- Engage consumers
with more relevant
push marketing

100%

pre-emptive roaming
steers change to 'shoppers

& staff' to best AP before
performance degrades

MPact —

The unique solution to offer
shoppers store maps to quickly
find items, prompts associates to

tend to those who linger in areas,
and communicates loyalty points
and promotions
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